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—Nagpur gets 100%

placement, highest
package at 20 lakh

VINAY UMARN
Ahmedabad, 11 March

One of the first among the
third-generation Indian
Institutes of Management
(IIMs) to achieve 100 per cent
placement, JIM-Nagpur saw
consulting firms lead the final
placement process, making 37
per cent of the 56 offers.

IIM-Nagpur has placed all
of its third batch of 55 stu-
dents enrolled in its flagship
Post Graduate Program in
Management (PGP 2017-19).
The B-school saw over 40
recruiters, including several
first-timers, making offers
during the process. Firms
from sectors such as analyt-
ics, e-commerce, FMCD, IT
and manufacturing, were the
next in line. Together, these
sectors recruited over 70 per
cent of the batch.

Consulting firms, such as
Deloitte, led placements,
apart from other prominent
recruiters like MuSigma,

Berger Paints, VGuard, Schi-

ndler, Sutherland Global,
GroupM, Decimal Point Anal-
ytics, ValueLabs, JK Techno-

soft, FSS Global, and Aspect |
Ratio Data. Start-ups such as

Moglix, Build Supply, Fortigo,

Jigserv Digital also made

multiple offers at the campus.

The final placement at

IIM-Nagpur also saw the |
highest domestic package :
offered at 220 lakh, while the |
average was 1235 lakh. |
Further, the average package :
offered forthetop 10 percent |
and first quartile of the batch
was ¥1748 lakh and %1545 |
lakh, respectively, and the :

median package was 12 lakh.

Director of [IM-Nagpur L

S Murty said, “This year, too,

our graduating batch found
challenging careers openings

of their choice from the cam-

pus. I am very appreciative of
the industry for their contin- |

ued trust inus.”
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